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WHO ARE WE ANYWAY?

]

Influential, innovative and progressive, Gucci is reinventing a wholly
modern approach to fashion. Under the new vision of creative
director Alessandro Michele, the House has redefined luxury for the
21st century, further reinforcing its position as one of the world’s most
desirable fashion houses. Eclectic, contemporary, romantic—Gucci
products represent the pinnacle of Italian craftsmanship and are
unsurpassed for their quality and attention to detail.

GUCCI

T
[
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OBJECTIVES

CHALLENGES

Make Gucci more related to a lifestyle experience to get closer

Become part of people lifestyle to the audience

Be more related to traveling, make the audience remember your roots
and explore the world/different cultures under one brand.

After COVID-19 didn't allow us to meet, have meaningful
conversations, relax and enjoy life, Gucci wants to combine
everything in one

OPPORTUNITIES

People are starving for experiences, specially now that we are in a “post-
covid” era

Increase share of mind and make people consider Gucci when
buying gifts and travel accessories

Be part of an unforgettable travel experience, keeping the brand’'s name o
deeply related to the audience and the roots. Go one step further and do what nobody has experienced yet:

a full-on brand experience

GUCCI
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USER STATISTICS

2. Kering

Global Revenue Share of Gucci in 2020 by region)?

North America/

Western Europe/
Asia-Pacific

Rest of the World 5%
Japan 7%
Asia-Pacific 44%
Western Europe 22%

North America 22%

1. vgl. Zhang 2021

“The average age of our customers

is falling dramatically.”

-Alessandro Michele

== In 2018, 60% of sales are from people <35 y'

-~ Fastest growing segment is Generation Z'

The Gucci audience is most likely to be 18-24 years old
followed by 24-35 year olds and

a very small over-index for 35-44 year olds. *

GuCClI
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YEONMI

18 years old

From Shanghai
fashion means fun,
travels to Europe for
summer vacation,
favorite destination is
Italy

RICHMOND

30 years old

From Los Angeles
LGBTQIA+ community,
self-expression, music

FRANCESCA

35 years old

From Florence, living in
Milan

ltalian heritage, modern
designs, sustainability

GUCCI



THE GUCCI

GuCCl

TRAVEL, EXPERIENCE, DISCOVERY, MOBILITY, BRAND CULTURE

Al

GU GGl

FROM T0

Firenze Santa Mana Novella Mian Central Station
SEPTEMBER 19 2022 SEPTEMBER 19 2022
0902 11:00

=

GUCCI TRAIN QR-101




M E S S A G E & § T O R Y

Gucci is much more than tashion, is travel, culture, lifestyle, entertainment, and adventure.
It's living the life calmly, enjoying the moment, living ‘now’” and giving yourself the best in life.
The train travel experience iS full of feelings, being carried around, constantly creating memories, so enjoy

the best things in lite with the Gucci Train experience.

An extraordinary trip that noone has ever done before.

GuCClI



High Design

Entertaining

Caring

Characteristic

Branded
Exclusive

GuCClI
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ONLINE OFFLINE PHYGITAL
Socials The Gucci Train:
Celebrities The Gucci Train Fashion Show
@ Live & Online
Artists On board Through QR Code/ Online
< Exhibition by Stefan Sagmeister . .
oMo ol On Location/ in Train
Billie Eilish
Bar & Restaurant E
vent
@ Harry Styles
Miley Cyrus Arcade Online Show Ticket Distrubition Desks
0“ Maneskin Boutique MI:
View Room Monte Napoleone

Spa & Massage Porta Garibaldi
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GUCCl  cicci@

O % 34885

2018 (5726)

. euccl s
o S5
#GueciTrain 3K 7. FRENHHHN Gued f178. ARREDIER
, Gucci Train 2—25 M7 2% Gueei —FEFFE 2022 KX K2R
B, AR,

Music: “GUCCI" Bree Runway, Maliibu Miitch

(Cleveland Bell, Henry William Durhar, ..

AL #PUEREE 2 —, 2#F#TheHackerP: FIEARE, E—F
T54bRkA GuccifiBalenciagal RARRMTR, F# FIRERZR,
BUTRIEARE: , REAEEHE— RS TTRIKINA, B thadRd i FARES )

ucci

I8

& Guccel s Q
HOME VIDEOS PLAYLISTS COMMUNITY
DATE A’ D (NEWEST) v

The Gucci Train: FW22

Moving Fashion Show
9.6K views - 2 months ago

The Gucci Train:Geton :

Board
11K views - 2 months ago

Gucci Love Parade
5.3M views - Streamed 12 d...

The Gucci 100
Campaign:
Celebrating the Hou...
4.4M views - 1 month ago

The Gucci Aria
Advertising
Campaign

= = 1.6M views - 2 months ago

Sneak Peek: Gucci

Shorts Subscriptions Library

8 @ & 8

@:284

Q Find in playlist

With Nymano, imagiro, Kupla, Birocratic and more
& spotify
3 likes » 1h 51m

"% Train Ride

Nymano, Philanthrope

Kompass
FloFilz, digitalluc

wm%  Train Ride ’
Nymano, Philanthrope

Q I\

Home Search Your Library

&
&«

Cloud Storage for Work and H. X

& Shared with me - Google Drive X

GUCCI ASSESMENT - INTEGR X Timeline.xIsx - Google Sheets

(&) @& gucci.com/it/it/?gclsrc=aw.ds&gclid=CjwKCAIiAp8iMBhAqQEiwAJb94z8Da_4_tkOyGyHXLMOg

: Apps @ NIKE, Inc G nike presentation... ™ Gmail @3 YouTube [ Translate 9% Fashion week S/S.. [ Tual Meglio | Acc...

GUCCIHOME FS NEWS

GuUCClI

SEARCH

Firenze S. M. Novella = Milano Centrale

Edit
19 Sep 09:00 o 1 Adult

OUTWARD JOURNEY

R 18508 / R 17818 / RV 2470

09:09 5h 36min

Firenze S. M. Novella

Train Ride
Firenze S.M. Novella (09:09) - Milano Centrale (14:45)

RIDE+ M&E
TICKETS+ IN-EX

ORDINARIA ®

BACK TO SEARCH

14:45

Milano Centrale

Gucci Museums & Exhibitions
Milano

SPA/MASSAGE SPA/ CARE

100,00 € 80,00 €

X

/7 Solutions | Trenitalia

JOURNEY SELECTION PERSONAL DETAILS AND PAYMENT

2 changes ®

Train Exhibition
Stefan Sagmeister

ARCHADE

50,00 €

S, HELP

Filter by ~ Main solutions Vv

Sort by Departure time vV

CHOOSE SEATS

starting from

200€ ~

Change view

CONTINUE

Reading List

& CUSTOMERAREA Ef= ENG vV

E Total price
0,00€v
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THE TRAIN

BY

S <
e {mﬁf;

V@,ﬁ

gucci &

8.166 46,2 M 280
Posts Followers  Following

Gucci Official

The world of Gucci, as envisioned by Creative
Director @alessandro_michele
on.gucci.com/TheHackerProject

0 L. Followed by emmalouisecorrin,
asaprocky and 194 others

Following v Message Email

HackerProj... Editorials  GuccilLoveP... Playlist

Gucci

Dropping soon: #TheGucciTrain interview @billieeilish
@alessandro_michele... more

W — 0:10

< Add comment...
\\—/,
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' — , — : \ ‘Get in a Fashion Trip Experience with Gucci’
I e ] ' SEPTEMBER 19th /3pm on Instagram
= Sl diealinallel B

T ——

e ————————————————————————————————— T — -
.
-

TICKET DESKS

Distrubition of the online fashion show tickets.

Opportunity to make the event
a 'collectable’ in every channel, for everybody.

LOCATIONS: MI
Montenapoleone/ Porta Garibaldi

GUCCI
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G O L D E N T I C€C K E T

TRAIN

Online Fashion Show

Thursday September 19th / 3pm on Gucci App
Fall Winter 2022 Women's Collection

Qi ®
Ty

She

Get on board here.

@

ELCOME ON BOARD

1

A CODE TO
BE THERE

DIGITAL LEG OF THE FASHION SHOW
QR CODE LINKED W/IN THE GUCCI APP

‘GET ON BOARD, ONLINE’

GuCClI



01/06/22

12/09/22

15/09/22 17/09/22

18/09/22

TIMELINE

19/09/22

26/09/22

27/09/22

03/10/22

06/10/22

10/10/22

14/10/22

TBD

Campaign

Channel

Message

Save the
date

Press Kit -

Sent to press,

important
influencers

You have a
Fashion Trip
Experience

with Gucci -
19/09/22

®

Video

-Teaser

Instagram

Gucci

Train - A
Fashion trip
experience
with Gucci

C,

Video of the

Event

Distribution
of Golden
Tickets

MI: Instagram
Montenapoleone

City Life

P. Garibaldi

Galleria Vittorio

Emanuelle

Get in a Fashion Get ready

Trip Experience  for a

with Gucci - Fashion Trip
SEPTEMBER Experience
19th - 15:00 on

Instagram

Web page
for Gucci
Train

Web page

24 hours
left until
the Fashion
Trip Gucci
Experience

Launch of
Florence-
Milan Line
Fashion Show,
Cocktail

Station/Train/
Rooftop

Gucci is much
more than
fashion, enjoy
the best things
in life in this
Fashion Trip
Experience

AN

€

Live of

the Train
Experience
& Fashion
Show

Instagram,
Youtube &
Web Page

We are here
with you,
you are one
of us, we are
for you.

Video -
interview
with Billie
Eilish

Instagram &
Web Page

Gucci is
experience
and lifestyle

Launching of

the train from

MFW - PFW

Station & Train

Gucci is
experience
and lifestyle

- Gucci is the
Fashion Week

C,

Video -
inferview
with Harry
Styles

Instagram &
Web Page

Gucci is
experience
and lifestyle

C,

Video -

interview with

Maneskin

Instagram &
Web Page

Gucci is
experience
and lifestyle

®

Video -
inferview
with Miley
Cyrus

Instagram &
Web Page

Gucci is
experience
and lifestyle

C,

Video -
inferview
with
Alessandro

Michele

Instagram &
Web Page

Gucci is
experience
and lifestyle

Launch of the
train in North

America &
China

Universal and

Global
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