
‘STREAMING GEN Z’

BY DURU ATES & ANNA QUIRINO



FIDENZA VILLAGE IS NOT AN OUTLET,
IT’S THE HOUSE OF FASHION.



INTERNATIONAL

LOCAL

CONSERVATIVE 
VOICE

UP-TO-DATE
VOICE



INTERNATIONAL

LOCAL

CONSERVATIVE 
VOICE

UP-TO-DATE
VOICE

EXPAND THE CONCEPT TO INTERNATIONAL BOARDERS

IN THE LANGUAGE OF GEN Z



GEN Z RANKS WATCHING VIDEO CONTENT

IN TOP 5 OF THEIR ENTERTAINMENT ACTIVITIES

2 BILLION 
IN THE WORLD

GEN Z



OUR CONCEPT

FIDENZA VILLAGE: 
THE HOUSE OF 

FASHION

OUR TARGET

INTERNATIONAL 
GEN Z AUDIENCE

OUR LANGUAGE/ 
TOOLS

VIDEO 
CONTENT WITH 
OMNICHANNEL 

STRATEGY

EXPAND THE CONCEPT TO INTERNATIONAL BOARDERS

IN THE LANGUAGE OF GEN Z



“...The story ends with the conversion of the film 
studio into an upscale regional retail center. 

The current project is typologically rendered in four 
building types including “studio centrale,” “sound 
stages,” “stage sets,” as well as “infill buildings.”

-JRDV Urban International





PROCESS AND ARTISIANSHIP

PROCESS AND THE TEARS BEHIND IT, 
THE LOVE OF THE DESIGNER AND HOW 

MUCH PASSION OF FASHION THEY 
HAVE

WATCH IT. WEAR IT.

WATCH IT WEAR IT



The House of Fashion : Shows



Co-hostHost

ANDREA 
BATILLA

ATELIER
MENTORSHIP

CHIARA 
FERRAGNI

MAIN HOST
JUDGE/TIE BREAKER



BUSINESS STRATEGIESRETAIL DESIGN

TEAM MANAGEMENTFASHION DESIGN

10 DESIGNERS WITH EXISTING BRANDS

THE SHOW & CHALLENGES



ANNA DELLO RUSSO GIULIANO CALZA CHIARA FERRAGNI

JUDGES





SEASON 1 EPISODE 9



52 ITEMS SOLD



52 ITEMS SOLD

V

DIRECT & CONSTANT COMMUNICATION

BETWEEN THE BRAND AND THE CLIENT

OMNI CHANNEL STRATEGYB R I N G  T H E  C U S T O M E R B R I N G  T H E  C U S T O M E R 
I N T O  T H E  V I L L A G EI N T O  T H E  V I L L A G E

C O N N E C T  O N L I N E C O N N E C T  O N L I N E 
U N D E R U N D E R 

@ F I D E N Z AV I L L A G E@ F I D E N Z AV I L L A G E



v

500.000 Euros [to kick start the company] 

Fashion Mentorship from 
Amazon

The chance to sell a collection 
on Amazon Fashion store

A 2 Year release 
with Fashion Retailer Fidenza Village

The chance to sell a second 
collection in collabration with 
GCDS

PRIZES*

*Competition Winner Prizes



vWWW§

PRIZES*

*Weekly Winner 
Prizes

Week 1 

Week 3 

Week 2

Week 4

EVERY WEEK 

DURING 
RELEASE:

THE 
WINNING 
LOOKS 
WILL BE 
AVAILABLE IN 
FIDENZA
VILLAGE 
CONCIERGE

TO SHOP THE 
PHENOMENON



EXPERIENCIAL

ATTRACTIVE

ACCESSIBLE

ITALIAN 
& 
REPRESENTATIVE

HOUSE OF FASHION

ONLINE 
CONSISTENCY

‘THE LOCATION’ 
OF SHOPPING 

 IN 
THE CLICK 
OF GEN Z



DURING SHOOTING DURING RELEASE

COMMUNICATIONS



WEEKLY FASHION SHOWS

COMING TO FIDENZA VILLAGE 

FOR
CHIARA, GULIANO FOR ANNA

COMING TO FIDENZA VILLAGE 

FOR SEEING A
FASHION COMPETITION/ SHOW 

BEING MADE

COMING TO FIDENZA VILLAGE 
 

FOR A GOOD SHOPPING DAY,
TO FOLLOW UP W/

PARTICIPATION 
IN A FASHION EVENT

DURING SHOOTING



OUR CELEBS SOCIAL MEDIA @FIDENZAVILLAGE EMAIL FOR MEMBERS

FASHION 
IS IN 

THE
VILLAGE

swipe up to be a Member
swipe up to get the Invitation

& being a Member

@chiaraferragni @fidenzavillage

First Fashion Show 
in @fidenzavillage on 10/04



WEEKLY WINNERS & DESIGNS

COMING TO FIDENZA VILLAGE  

FOR
SHOPPING THE PHENEMENON

COMING TO FIDENZA VILLAGE 

TO HAVE A NEW/ FRESH 
FASHION RETAIL EXPERIENCE

COMING TO FIDENZA VILLAGE  
 

FOR A GOOD SHOPPING DAY,
TO SEE COMPLETELY NEW 
DESIGNS IN OUR FASHION 

BUBBLES

DURING RELEASE



RELEASE

(inside the booklet)
(we’re out of time)

THE EVENT



CONSISTENCY

SEASON RELEASE

ADV & COMM.

DURING SHOOTING

IN RELEASE

THE SHOW

TO SHOP THE WINNING LOOKS

USER/CLIENT POST IN FIDENZA VILLAGE

REPOST OF/ INTERACTION WITH THE USER CONTENT

ONLINE NOTIFICATION 

TO SHOP & PARTICIPATE IN CURRENT EVENT

SHOOTING STARTS




